YoYe Glusi & =V EIEN (Lol caled) Cigum saiha Gals ax "alallly Ggadll Sal) el Al

SUME (Sal) LAY Bigs ol b o Ulaual) olSH) ik Ciigs
Al

Utilizing Artificial Intelligence Technologies to Enhance the
Quality of Visual Output in Commercial Advertisements

*gaelad) R 2o i a0

Mortada Abdel Zahra Al-Saadi”
: yadlal)

S g dlatll D (gpead) ZhAY) 535a (et & elilheal) (KA o0 Audpal) o2 il
A sda (il g Aa LS ) dual) Caagis Laadle ) cilail saaiy (b)) Jsatll Jl b oyl e
Adlady Baas ST D] JSa) Cangs sganll ilily dilats daliy) cilbladl dialy Sl (i) 835 el
Al

Baga Cpeend (b oo lilaal) cISN ik Jo¥) enall (8L thady olae ADB ) bl a5
S o0 B sl ol oo ) Gllee dnal e B jsmall S Ly cclagiadlly jseall

Ayl agilSoluy agilalaa iy ldley) pavadis Hseal) Clily dilas 6 el

Alall e Al cluhally Lualall Lol dealye PlA o sl deasll zeiall Lo duhal) el
ClBleY) b Ll o3 aladiu Aumdly 2 Ml Jubat ) BLaYL (oDl Jlad) b e lila) oSN cildy

g dadiyal) £ally AEAY) cbaail) L8l e dylal

IS Jie Gl e gradl Z)AY) Gaeat B S ISE agen el (KU G dul) cad

Sl gla) G A5lsall 85 puin STy LDy paradil bl diaig algall Lidly (GANS) Loadsill dyuasll
gsgan) Fragend dleal BIAT Ladgia pag o LinglgiSilly

JJ\}SM L?\:Di} &= cé‘}d‘ U‘)"‘;‘E‘” Lf ‘:;c-\.\k.o.a\ﬂ SSAl Q\eﬁ:} Qf"l’ z\.ubﬂ‘ go.aj.\ C\_‘ﬂl\]\ XYY sga ‘._?Aj

Bl Jumdl gatail aadiiaedd) Aupad Gjaig AANAY) Cuilsall sleliag 4opil

LSl DY) ) LAY ¢ o Ubual) clSH) :dalizal clalg)

L0 adl — Gl el i) 38 Jale e *
Email: murtadalhj@gmail.com
* Active member of the Iragi Artists Syndicate - Iraqg.



mailto:Murtadalhj@gmail.com

YoYe Glusi & =V EIEN (Lol caled) Cigum saiha Gals ax "alallly Ggadll Sal) el Al

Abstract:

This study examines the role of artificial intelligence (Al) in enhancing the visual quality
of commercial advertisements, focusing on its impact amid digital transformation and the
proliferation of media platforms. It aims to explore how Al can be utilized to improve the
quality of visual content, automate production processes, and analyze audience data to create
more distinctive, effective, and engaging advertisements.

The study is divided into three main sections: the first section discusses Al applications
in enhancing the quality of images and videos, the second focuses on automating production
processes, and the third examines the role of Al in analyzing audience data and personalizing
advertisements based on their interests and digital behaviors.

The study adopts a descriptive-analytical approach by reviewing scientific literature
and previous studies related to Al applications in the media field, as well as analyzing real-
world examples of Al use in commercial advertising. It also addresses the ethical and technical
challenges associated with Al.

The study demonstrates that Al significantly contributes to improving visual output
through technologies such as Generative Adversarial Networks (GANSs), task automation, and
data analysis for ad personalization. It emphasizes the need to balance human creativity with
technology while establishing ethical safeguards to protect audience privacy.

In light of these findings, the study recommends adopting Al technologies in visual
advertising, training human resources, considering ethical aspects, and enhancing user
experience to maximize benefits.

Keywords: Artificial Intelligence, Visual Output, Commercial Advertisement.
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